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Response Behavior

LI (Anichsta/chateis) - ZENS (s2urssAsim/gng) - BHAS" rzuasMystm/ms)

=

ChungWoo Na Yonsei University - Taejung Kim Korea National Open University - Sanghyun Park Korea National Open University

2o}
2 Qe Z2AFZ FHY fRH Z2 40| 71 o|u| |2 AH ko mjA= e LotEe H FHo| . HE fRE Zd
I oulA|, THOYE Zhe] A A o8] R T 2HATE wofeiint. AT HaS G| Y TRAE= FHY| {R
T Qs A2 e RGO R AAste HoREFEWE T3 2039 FES HF, 22 HERAE T8 HolHE s,
A= A&EE Hayes's PROCESS macro (model 8)& AME3te] BAL AAstgth, dF A= thea) 2t Ay, T2AZx= Ik §EH
3 42 72 oA A4 FFS vlAe AR YT E4, TEAZ= I {HRH Fdx £42 Aoz H(+)9 9FE 1A
S e AR, 1 oAl BF =] A(+)9 TS vXE ALE YEHTh YA, Z2AZx F {RH FHx S43 7T o]
U]XH BANAM o] &2 B F Y 2HAITL YET, OAA, ZEAZ2 i fRE FEl2 S5 A=) BA A o84 HHBF
ZHEIE YA oot

84 Gof: Tz amz g 8 ofu)x), B E, 0§47} BSAE

1Y
T 1

(o3
e 4> U ox

i‘

Abstract

The main purpose of this study was to find out the effect of professional sports team’s YouTube content attributes on the
team image and viewing intention. In addition, the discriminatory effect of users’ responses on the relationship among
YouTube content attributes, club image and viewing intention was identified. A sample of 203 people was selected through
the convenience sampling method, and data were collected through an online survey. The results of the study are as follows.
First, professional sports team’s YouTube content attributes had a positive effect on team’s image. Second, professional
sports team’s YouTube content attributes had a positive effect on viewing intention. Third, team’s image had a positive
effect on viewing intention. Fourth, in the relationship between professional sports team’s YouTube content attributes and
the team image, user response behavior played a role as a moderated variable. Fifth, user response behavior did not have a
moderating effect in the relationship between professional sports team’s YouTube content attributes and viewing intention.
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