Sports Science 2022, X402, M3
Vol.40, No.3, (31)December 2022: 145-158 | http:////doi.org/10.46394/1SS.40.3.17 | ISSN(Online) 2093-3363

UYILIZ M 23 s &7IX[e] AH|7IX|, BEHE Egjo[HE|E &
Hzto|=o| ZhA[

The Relationship among Consumption Values of Millennial Generation Running
Crew Participant, Brand Tribalism, and Switching Intention

=1, - - Kk, _ - =
dEeke=reristn) - AU (E=MSsa 24

Kyung-Hwan Kim Korea National Sport University - IGwang Kim** Korea National Sport University

29

2 d7e 98U Al gY¥aF A 232 OF BT g AHZEX|, BAE Efio]dElE 9 MO T AAE LoprH|
2jo] gIck, 20204 712 7 204 o) 40r) vlRhe] WAUD Arh HdAT BASE RAROR MAT T, e S| B2
S g QeI B9 AR 239 DA A ol AR DR FE T 9 HEE el AU F 563
o] MEAE 35yl on B4 39 A7 THE A3 48652 AA BAd ALg3lth AeAEE Window-& SPSS/PC + 26.0
version SAZE IS F8ate] BAE QRIRA J|&eFA B4, AR 24, SHEE (74, dduF £4, Scheffe AASEAS, AT
BA g A8, O8] R4S AAEIGIH AEale] wWE 2lg B4 Al geat 2o AR, AFEASHE EA F A3she A%
2 ojf BUse| G} NP, BUS Exeldelz 9 ABeEel fI3 Hol7t Uehith B4, AU 9128l F ASIE AH, 7
A% 7Pk B Eroldeizel AWH L vl A0 etk A, 207K 9189 F J15A AED, 284 A
ABese] $OH JPE v A0 ekt W, HUT Ecfo|deiEe ABeTe) F9IB FTL vAA B A0 et

Abstract

The purpose of this study was to identify the relationship among consumption values of millennials running crew participant, brand tribal-
ism, and switching intention. As of 2020, millennials running crew participants aged between 20 and 40 were selected as a population, and
the managers of 29 Instagram running crew accounts, which are followed by running crew participants, were sampled through a con-
venience sampling method, and asked for the survey after obtaining consent from account managers. A total of 583 online questionnaires
were collected and 486 were used for the actual analysis, excluding those that were faithfully answered. The measurement tools for data
collection were used with online questionnaires through Google Drive Platform, Validated through expert review and exploratory factor
analysis, and reliability was obtained by extracting Cronbach’ s o coefficients. Data analysis was performed with exploratory factor anal-
ysis, descriptive statistical analysis, reliability analysis, independent t-test, one-way ANOVA, Scheffe post-comparative analysis, correlation
analysis, simple regression analysis, and multiple regression analysis using SPSS/PC + 26.0 version for Windows. The following results were
obtained by analyzing the data according to this research procedure. First, there were significant differences in consumption value, brand
tribalism, and switching intention according to the preferred sports clothing brand. Second, it was found that social value, emotional value
had a significant effect on brand tribalism. Third, it was found that functional value(quality), emotional value had a significant effect on
switching intention. Fourth, it was found that brand tribalism had not a significant effect on switching intention.
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